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FASHION PRODUCT DESIGN 1: VISUAL STUDY

sauljapiny

Phase 1

DISCOVERING: LEARNING FROM
BRANDS/DESIGNERS
WEEK 1 - 2



Clothing/
wearable
products

Fashion

Originally use as an
adaptation to a climate

(Crawley, 1912); function,

tangible product

Intangible forces that is
manifasted in tangible
products, reflection of
society and cultures,
adopted by group of
people (Reily)



what influence
brands/
designersin
designing
fashion?

CASE STUDY.



FASHION PRODUCT DESIGN 1: VISUAL STUDY

sauljapiny

Phase 2

DISCOVERING: BACKGROUND
RESEARCH + DESIGN BRIEF
WEEK 2 - 5



what influence
YOU in
designing
fashion?

EXPLORE YOUR
PASSIONS AND
THINK ABOUT
YOUR REASONS.



REALITAZATION
(DESTIGN
PRODUCTION)

RESEARCH
(PATA
COLLECTION)

DESIGN
FROCES, ANALYSTS
(FTowas, (INTERPRET

Zd o?‘ ) + EVALVATE)

SYNTESTS
(DESTON
SOLVTION)



Academic/ Brief

Competition Analysis Client
Value
O1. Research DeS|g N 02. Research
Inspiration - . Direction
Solution
Uniqueness
Personal interest Trend Analysis

Character/Style Market Analysis

03. Design
Development

04. Prototyping




AUGMENTED

fancy, be changable

TANGIBLE

Style, representative objects,
stuffs, etc > quite hard to
change

CORE

personal character,
preference > hard to
change, abstract




TREND MARKET

CLLLLLLLLLKLK
CLLLLLLLLLKLK

REPORT, REPORT,
OBSERVATION FEEDBACK



FASHION PRODUCT DESIGN 1: VISUAL STUDY

sauljapiny

Phase 3

PLANNING & RESOURCING:
PRIMARY AND SECONDARY
RESEARCH
WEEK 4 - 7



Penelitian primer yang dilakukan pada mata kuliah Fashion Design 1: Visual
Study adalah melakukan observasi lapangan. Akan tetapi, dengan adanya
pandemi covid 19 maka observasi lapangan tidak dapat dilakukan dan
digantikan oleh observasi secara virtual.

Saat ini dengan berkembangnya teknologi informasi dan media digital,
berkembang pula istilah etnografi digital sebagai salah satu metode baru dalam
etnografi. Apabila pada etnografi konvensional, observasi dilakukan dengan
turun pada lapangan dan pengamatan langsung, pada etnografi digital,
pengamatan dilakukan melalui media sosial, virtual, serta komunikasi yang
dimediasi oleh platform-platform digital. (Pink, Horst, Postil, Hjorth, Lewis, dan
Tacchi; 2016)



DIMENSION OF
OBSERVATION

ACTORS

ACTIVITIES

OBJECTS

ADAPTED FROM: ACHMAD SYARIEF LEARNING MODUL
RESEARCH METHODOLOGY TRISAKTI UNIVERSITY

Physical settings: where are they going wearing some types of
attire? environment, rooms, spaces, etc

Who are they? Influential people? Community?

What are they doing wearing some types of attire?

Physical elements. What are the function of the object? How
about the materials, fabrics, details?

Are there specific actions of people you observe?




D ‘ M E N S ’ O N O ’: ADAPTED FROM: ACHMAD SYARIEF LEARNING MODUL
O B 8 E RVAT‘ D N RESEARCH METHODOLOGY TRISAKTI UNIVERSITY

EVENTS

Attire for particular occasion: wedding? Work? etc

Are you observing in sequence of events? example: observing
people in fashion week, observing wedding guests

Are some people wearing fashion product to accomplish
something?

FEELINGS Ambiance




Penelitian primer yang dilakukan pada mata kuliah Fashion Design 1: Visual
Study juga dapat dilakukan dengan mewawancarai atau melakukan survey
kepada target market. Namun dengan adanya pandemi, maka proses
wawancara atau survey dapat dilakukan secara daring. Baik berupa survey
online, FGD atau wawancara dengan tatap maya (zoom meet, whatsapp, dsb)



What kind of technique
should i use to get this
kind of finishing?

s this type of design meet
the current trend?

What feature or details of
clothes you need when
you are breastfeeding?

Is this range of color
match your preference?

ADAPTED FROM: DWI W FEBRUANTO (FEEDBACK SEEKING AREA)



Secondary Research:
Trend and Market
Report



FASHION PRODUCT DESIGN 1: VISUAL STUDY

sauljapiny

Phase 4

EXECUTING: DESIGN
DEVELOPMENT
WEEK 8 - 12



Project Name
Season/BEvent

Objectives

Target Market

Price Points

Design Requirements:

Styles, Silhouettes, Colors,
and Fabrics

Samples/Prototypes

Approvals, Presented to,
When and Where













FASHION PRODUCT DESIGN 1: VISUAL STUDY

sauljapiny

Phase 5

EXECUTING + REFLECTION:
PROTOTYPING
WEEK 13 - 16



SPECIFICATION SHEET
RONT DESIGM BACK DESIGN

Lahel Position

Buttons

‘Thread

PATTERN MAKER NOTES

(Specific measurements)
: /

CIFTTER NOTES
(Specific cutting instructions)

MACHINIST NMOTES

(Specific sewing Instructions)

FABRIC SWATCHES




COSTING SHEET

St!;!e NG C.hlfllf Fﬂcu:"r F

FABRICS

Fabric Description _____|Colour ___|OrderNo __|Width ____|Cost
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